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Currency: BGN gross
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D U R I N G  T H E  C R I S I S  &  S I G N S  F O R  N E W  N O R M A L I N  
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K users

+78%

+10pp

All sites News sites

Source: Gemius, A18-49
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+199
K users

-7%

+6pp
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+36%
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H U G E  I N C R E A S E  I N  T V  V I E W E R S H I P 

D U R I N G  T H E  C R I S I S  T E N D E D  TO  N O R M A L I Z E  D U R I N G  T H E  

P O S T- C R I S I S  P E R I O D

+31%P
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+0:55 
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Source: GARB, A18-49
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+15%

+0:26 
hour

+1pp
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PUT evolution during the crisis

-3
%

4
%

2
7

% 3
6

%

3
3

%

2
9

%

3
0

%

3
3

%

3
1

% 3
9

%

3
4

%

1
6

%

1
1

%

2
% 3
% 4
%

5
% 1

4
%

0
6

 –
0

7

0
7

 –
0

8

0
8

 –
0

9

0
9

 –
1

0

1
0

 –
1

1

1
1

 –
1

2

1
2

 –
1

3

1
3

 –
1

4

1
4

 –
1

5

1
5

 –
1

6

1
6

 –
1

7

1
7

 –
1

8

1
8

 –
1

9

1
9

 –
2

0

2
0

 –
2

1

2
1

 –
2

2

2
2

 –
2

3

2
3

 –
0

0

PUT evolution in post-crisis time



State of emergency

W E E K LY V I E W E R S H I P G O T  B A C K  TO  N O R M A L S E A S O N A L 

L E V E L S  W I T H  T H E  E N D  O F  N AT I O N A L Q U A R A N T I N E ,  

C O M I N G  S U M M E R  A N D  E N D  O F  H I G H  T V  S E A S O N

*GARB started measure TSA as of 1st May 3
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N B G  I N C R E AS E D  

I T S  AD VA N TA G E  I N  

T H E  B AT T L E  F O R  

AU D I E N C E  S H AR E
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NBG’s marked 1pp increase, while 

BMG’s decreased. BNT remained stable, 

while TSH increased PT shares by 1pp.

Nova increased PT shares, whereas bTV

decreased OPT shares by 1pp. BNT 1 

decreased PT share with 1pp. 

Kino Nova was the top niche channel, 

outperforming bTV Cinema. 25
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bTV is closing the gap during the 

daytime hours. Nova continues to 

dominate the PT slot. 
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Nova aired the final episodes of 

Stolen life and Hell’s Kitchen’s 

seasons. Both programs registered 

tremendous increase on a yearly 

base. Overall, Hell’s Kitchen 

recorded higher ratings.

The increase was highest in April, 

due to COVID-19 and the national 

quarantine. 

+50%+54%

Stolen life (20:00–21:00) 

Hell’s Kitchen (21:00–22:00) 
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TO P 2 0  W E E K LY R A N K I N G  D O M I N AT E D  B Y N O VA P T  P R O G R A M S

7

Channel Title Type
Time 

start
Rating % Shr %

1 Nova Your Face Sounds Familiar Entertainment 20:00 18.3 52.1

2 Nova Hell’s Kitchen Bulgaria Reality 21:00 14.2 41.0

3 Nova Kitchen Nightmares Reality 21:00 11.3 34.8

4 Nova Stolen life Series 20:00 10.8 33.3

5 bTV The Voice of Bulgaria Reality 20:00 10.1 33.6

6 Nova FBI Series 22:00 9.7 30.5

7 Nova News block News 19:00 9.1 35.1

8 bTV Evermore Series 20:00 9.1 28.0

9 Nova News block News 23:00 8.5 30.8

10 Nova Letters from Antarctica Movies 20:00 8.1 26.0

11 bTV News block News 19:00 7.8 29.9

12 bTV Brigade New Home Entertainment 21:00 7.4 20.6

13 Nova Iron man 2 Movies 22:00 6.8 28.5

14 Nova Lara Croft: Tomb Raider Movies 20:00 6.3 24.4

15 Nova Family Feud TV games 18:00 6.3 29.0

16 Nova Criminal Minds Series 23:30 6.2 31.4

17 bTV Slumdog Millionaire Movies 21:00 6.1 20.8

18 bTV Wife Swap Reality 21:00 6.1 18.0

19 bTV The Fast and the Furious 5 Movies 20:00 5.9 22.6

20 bTV Citizens in Excess Series 21:00 5.8 17.9



THANK YOU!

For more details, please contact us at:

svetlana.tacheva@publicis.bg
damyan.kolarov@publicis.bg 
nikol.nankova@publicis.bg


